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XOR Consultative Outsourcing
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USP, Naming, Positioning, Brand Messaging,
Copywriting, Pitch Deck, Marketing Collaterals, 4 -
Case Study, White Paper, Event showcasing, etc.
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GTM Matrix (w/ KPI, OKR, Budget, Time Goals)
Partner Assessment, Cold outreach, Floor Sales, 4 -
Elevator Pitch, Lead Management, etc.

Partnership & Enablement Program, Pricing &
Incentive Plan, Term Sheet, Lead Guard, 4 =
Channel Optimization, Contract Closing, etc.
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Project Experiences

Customers
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Global Giants: Fortune100, HP, Groupe SEB, etc.

National Majors: RIL, Telefonica, Fujitsu, etc.
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WWW.Xorexe.com



http://www.xorexe.com/
mailto:XOR@xorexe.com
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